Capturing the ASEAN agricultural
opportunity for Northern Australia
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LARGE UNTAPPPED ASEAN EXPORT DEMAND FOR NORTHERN AUSTRALIA

15 agri-food products were identified as having significant growth opportunities for Northern
Australia in ASEAN — wheat, live cattle, beef, milk and cream powder, malt, table grapes, sheep
meat, cheese, milk and cream, oranges, infant food preparations, rock lobsters, macadamias,
avocados, and soybeans

Northern Australia are live cattle and beef, with a potential “upside” opportunity
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